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Embracing the sprit of "tsutsu mukokoro-the heartfelt hospitality," taking a new first step
Toward the next 50 and 100 years

Thank you for vour continued support.Asahi Printing has reached the major milestone, the 150th anniversary.

I would like to express my sincere gratitude to everyone that has continued to support our company over the years.

Since Asahi Printing was founded in 1872, we have been developing and expanding our business as a top manufacturer of
packaging materials for pharmaceuticals and cosmetics, while f[acing and overcoming various troubles and trials in the
turbulence of the times. [ believe the longevity of Asahi Printing is a testament to our ability to continually innovate ourselves
as the times require. We do this by not just preserving the history and credibility of our business, but by also proactively
approaching occasional crises as turning points and opportunities for transformation and innovation that lead to further
growth and development.

In the past several years, we have built a new manufacturing base in Kyoto, establishing a production system in the Toyama
and Kvoto areas. We have also acquired the companies Harleigh (Malaysia) Sdn. Bhd. and Shin-Nippon Industries Sdn. Bhd. as
bases for developing our business in Malaysia. The initiatives will be a boost for the next stage of our business. We will
continue to boldly take on new challenges ahead of our competitors to swiftly respond to the needs of our customers and
society.

At the same time, it is also important to embrace the sprit of “continuity and change.” While it is extremely important to be
able to innovate and change with the times, we must also value that which must remain constant. While I believe we should
prioritize a customer-oriented approach, we should also strive for a management style that aligns the perpetual growth of our
company with the happiness of our employees.

This is the enduring spirit of "valuing people” that has been passed down over generations at Asahi Printing, which we should
be steadfast in preserving, alongside the values of "corporate integrity” that we show to our valued partners.

We will continue to build our legacy for the next 50 and 100 years based on the spirit of continuity and change.

In 2022, we have formulated the mid-term business plan AX2024 (Asahi Transformation 2024), we will strive to leverage the
strengths of Asahi Printing while continuing to innovate, and create new value.

I would like us to achieve AX2024 as we provide our customers with inspiring service that creates an impact, and build a
stronger management structure.

Representative Director and President Shigenori Asahi
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Realizing a sustainable society through the
provision of “packaging”
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The Asahi Printing Group's core business domain is the printing and
packaging materials business, mainly in the industries of pharmaceuticals
and cosmetics. We provide products and various services for packaging
related to beauty and health.

All employees of the Asahi Printing Group work in their respective
positions to harmonize the business of packaging related to beauty and
health with the environment. With our continual and future-oriented
efforts, we are fulfilling our social mission and making a positive
difference in society and with our customers.

Based on the IS014001 standard for an Environmental Management
System, the company fulfills its social responsibilities through
environmentally-friendly business practices.
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History
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Asahi Printing was founded in 1872 originally as Ozawa Print Shop, and
established in 1946 as Asahi Printing Paper Packaging Co., Ltd.

In the early 1960s, we leveraged the location of Toyama, an area known for
its medications, to establish a unique position as a supplier of printing packag-
ing for household deposit pharmaceuticals, which is a leading local industry.
Then we established operation sites in major cities in Japan to expand our
pharmaceutical packaging business nationwide.

In the late 1970s, we advanced to the cosmetics packaging field. Along with
the steady business performance, we built the Toyama Plant in 1989, the
Toyama Second Plant in 2003, the Toyama East Plant in 2008, and the
Toyama South Plant in 2010. In 2012, Toyama Third Plant was established as
a separate plant from Tovama Second Plant, and we have consoli-

dated our production system by market and product category.

Moreover, in 2015, we built the Kyoto Creative Park, which also

plays a role of a new technology research and development

facility. Asahi Printing holds the Japanese top market share in

packaging materials for pharmaceuticals and cosmetics.

Today, more than 150 years after its founding, we moving

forward to achieve further growth by expanding its business

domains beyvond printed packaging materials, and by even

advancing to overseas markets in its vision.
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Innovation
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Comprehensive Proposal Ranging from Packaging Materials
to Packaging Lines
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Integrated Development of Packaging Materials and Packaging Lines
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Asahi Printing’s Packaging System Sales Department was established in 2000 and has offered packaging machines and every
other part of whole packaging lines as well as packaging materials for different types of products. We are capable of handling

"everything in the range from packaging materials to packaging” by developing packaging materials suitable for automatic
packaging process and providing engineering services optimized for the packaging process based on customers' requirements.
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Development of Whole Set of Packaging Lines Including
Processes before and after Packaging
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We provide a whole set of packaging lines that include processes before and after packaging. Those processes range from
primary packaging such as blister packaging and liguid filling to banding, pillow packaging, automated packaging, various
types of inspection, corrugated box packaging for shipping, and palletizing. This has enhanced our capabilities to develop
more functional packaging materials, to achieve higher accuracy on packaging processes, to inhibit trouble occurrence, and
to provide prompt support if any technical issues should occur.
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Joint Development of Packaging Machines with a Machine Manufacturer
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We jointly develop packaging machines suitable for each packaging with a partner packaging manufacturer.
Original packaging machines that are developed with consideration of each packaging specification realize high
quality and efficient packaging processes. Besides, our one-stop-shop strategy satisfies customers' diversified
requests from their sites. Benefiting from our locally based sales operation with twenty sales offices in Japan,
we also provide thorough and prompt diagnosis of machine working conditions and other follow-up services.
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Construction and design - the two planning/development capabilities
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Easy-to-use, eco-friendly developments
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Packaging designed with less plastic (plastic film only used to create a We are actively introducing eco-friendly materials such as
window) which is easier to separate for recycling.

At the Creative Center, the Planning and Development Division develops products that meet customers’ needs from a construction and g0 Tu
design perspective, involving product development, construction/design and graphic design.

plant-derived biomass PET and recycled PET sheets, as

well as vegetable inks.
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Easy-disposal package PC Pack
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Encompasses a zip opening, Reduced hassle for 51N r=UTY,
disposal and easily folded.

There is constant change in construction/design requirements for pharmaceutical /cosmetic packaging,
such as functionality (e.g. cushioning), usability (ease of opening/disposal etc.), and a form that is attrac-
tive to consumers. At Asahi Printing, we work on construction to meet those needs and develop various
types of original packaging.
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The design of a package has an impact on a customer’ s product/brand, and influences a consumer’ s

willingness to buy it, and thus there is a greater need for more sophisticated design. At Asahi Printing we
develop designs that fit with a customer’ s vision, from the material to the processing technigues.

With longer intervals between administra-
tions more common, this package makes it
easy to take drugs correctly.
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We are working on the introduction of designs for OTC drug packages etc. that use fonts, layouts
and backgrounds that are easy to read.
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Patents and Utility Models
Asahi’ s originality
Entering the industry

REEE /Sy =T

Cushion Package
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Packaging with cushioning inside to prevent breakages of phar-
maceutical glass vials.
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Child-resistant Package
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Packaging that cannot be opened easily by young
children, to prevent accidental ingestion of drugs,
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Cap holding tray
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Half & half package
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A paper tray for tubes that is approx. 20% more compact than conventional

wave-shaped trays.
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Counterfeit prevention package
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As a measure against counterfeit drugs,

this package has an authenticity feature.
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We have developed an attractive package with a pattern

appearing when the zipper is pulled open.
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Folded/Glued Package Insert
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A package insert that is compactly folded and glued to allow
for larger size package inserts.






